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No matter where they go, kids are bombarded by billboards, internet 

ads, text messages, junk mail, TV commercials, and many other media. 

How can parents teach children to make sound judgments about the 

advertisements they see? Use the tips below to talk with other parents 

about how to prepare kids for the 
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6 Facts and Discussion Questions 

1. Every day, kids see around 

3,000 advertisements.1  

2. By the age of three, kids can 

recognize a brand logo (such as 

the McDonald’s arch or Mickey 

Mouse).2 

3. Kids who watch a lot of TV are 

more likely to eat more advertised 

food and want more of the 

advertised toys compared with 

children who don’t watch as much 

TV. 3

4. Kids between the ages of 12 and 

17 will nag their parents an 

average of nine times to buy a 

product that they have seen 

advertised.4 They nag until their 

parents give in and buy the item.5 

5. Ten percent of 12- to 13-year-

olds admit to nagging their parents 

more than 50 times to buy an 

advertised product.6

6. Fifty-three percent of kids say 

they buy items to help them “feel 

better about themselves.”7

Research Findings

Discussion Questions

•  Where do you see the most advertising?

• Where do you think children see the most advertising? What 

about teenagers?

• Why is advertising so effective?

• What do you think of all the advertising that kids see?

• How can we help kids make sense of advertising?

• How can we help kids make good money choices when advertis-

ing affects how they use their money?

• How can we be good role models in the way we deal with advertis-

ing?

Today’s media is filled with advertising, and kids are exposed to it almost 

constantly. By helping prepare them to deal with the barrage of ads they 

face every day, you can make it more likely that they will make positive 

decisions when it comes to both finances and advertising.
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